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What You’ll Learn Today 30 venne

OF COLLABORATION

—Social media best practices and trends

—How to measure what you’re doing on social media
— Strategies for building social media campaigns
—How to create great, native content for social media
—What has worked best for WHA
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What is Social Media?

— Always changing
—Uncontrolled
—Unpredictable

— Conversational marketing
—Powered by Facebook, Li
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Why Use Social Media?




Social Media users by generation

Overall Social Media Stats Emarketer, 2019
90.4% millennials

Social Media users. Approximately 77.5% Generation X
42% of the current population use 48.2% Baby Boomers

social media.
(Oberlo, 2019)

2 hOu I'S Average time spent on
22 minutes Social Media per day.

(Globalwebindex, 2018)

»
4 Influencers help build trust.

49% of consumers depend
on influencer recommendations

on Social Media.
(Fourcommunications, 2018)

of all Social Media users use
a mobile device to access

social platforms.
(Lyfemarketing, 2018)







Facebook

— Facebook remains the most widely used
social medial platform. (Perinternet, 2018)

— 68% of US adults use Facebook.
(Perinternet, 2018)

— 2.32 billion active monthly users.
(Perinternet, 2018)

— 97% of social advertiser choose Facebook

as their most useful platform. (Sprout
Social, 2019)




LinkedIn

— LinkedIn has 590 million users.

— LinkedIn performs 277% better than
Facebook and Twitter when it comes to
generating visitor-to-lead conversions.

— 80% of social media B2B leads come
from LinkedIn.

— 62% of the users engage with content on
LinkedIn because they found it
educational and informative.

(Sprout Social, 2019)



Twitter

— 885 of social advertisers use Twitter.
— 326 million monthly active users.

— Over 500 million tweets are sent per day.

(Sprout Social, 2019)




Instagram

— Visual social network (photos and videos)
— 1 billion active users.

— Attracts a young audience, mostly under
35 years old.

(Sprout Social, 2019)




Snapchat

— 255 million monthly active users and 190
million daily active users.

— 78% of Snapchat users are under 24
years old.

(Statusbrew, 2019)



Pinterest

— 260 million active monthly users.
(Statusbrew, 2019)

— Pinterest reaches 83% of US women

between 25 and 54 years old. (Hootsuite,
2019)

— Great for product discovery among
millennials. (Hootsuite, 2019)




YouTube

— 1.9 billion active monthly users
(Statusbrew, 2019)

— 400 hours of video are uploaded every
minute (Hubspot, 2019)

— On mobile devices, YouTube reaches
more adults during prime time than any
cable network (Hubspot, 2019)

— Large following of all ages (Hubspot, 2019)




‘\ Western Healthcare Alliance added 25 new photos to the ase
F— . Y= album: WHAAS 2019.
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WHAAS 2019 was a great success! Thank you to all our members, partners Raimer

WHA's Community Care Alliance’s Rocky and guests who joined us this year. It was great to see so many collaborative gg |n
nationally featured by CMS. It's a great hc and innovative minds come together for rural healthcare.
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A A Western Healthcare Alliance
3 30 435 followers
PRme o

....... Western Healthcare Alliance
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e're hiring! Do yot 20 e 435 followers
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Financial Officer to d

The Community Care Alliance is excited to announce a new partnership with The
Garage, an advanced population health management technology company
providing patient-centered digital solutions to stakeholders across the ¢ ...see more

CCA-Garage-Press-Release-November-2018.pdf m
communitycarealliance.com

The Garage Expands Footprint in Rural Health with Community Care Alliance Partnership
Population hea...
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Our Facebook Stats

Total Views

Ty
Other
rl 22
|
£ 15
C -
Aug 2018
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By

° Top Videos » HIGHEST PERFORMING VIDEOS BY 35 VIDEQ VIEWS FROM 4/1-56 ©

Video

Mind Matters: How Perceplions Impact
Success

Special thanks to Pat Faler, Marketing

Director for Valley View Hospital and Tyl...

Lead like a mountain guide and apply the

lessons of adveniure to your organizatio. ..

Mind Matters with Angelina Salazar

Dr. Luanne Freer

Publizshed

& 06/01/15

721 AM

® 0272418

6:46 AM

® 0111617
352 PM

® 072817
317 PM

® 0152717
.46 AM

Minutes Viewed
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Our LinkedIn Stats

Tr L . A____ A A A musae e Mm e me Al Dammer - KAl ce Darmn vslmnnre -

Visitor metri-= ™

Visitor demographics @ Time range: Aug 1, 2018 - May 5, 2019 ¥  Data for: Job function ¥

Top job functions

175 Visitors % of Visitors
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It is with great excitement we announce the

Bobbie
appointment of Angelina Salazar as our... Orchard 1/14/2019 2,985 - 197
All followers
. Finance 46 N 6.02%
= 100
= o Research 46 N 6.02%
N Information Technology 45 . 5.89%
Marketing 40 N 5.24%
50
’ Operations 30 I 5.1%
25 Consulting 33 I 4.32%
Education 25 N 327%
0 —
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> Deskiop and mobile

whal.org

6.6%

Feb 201

[}

65 17 2

Map2a099



How to do Social Media 30 veane
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— Facilitate discussions, be provocative

—Make Social Media part of the job, just like email
— Offer help, advice, and support

—Personalize requests and approaches

—Promote value-add across channels

—Emphasize quality, not just quantity

whal.org



Critical Failures

Goal contradiction
Process disconnect
Multiplicity

G

al Monologue
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Make a Plan! 30 venrs
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—How does Social Media fit into your overall communications plan?

—Decide what type of member news you want to share? Our members
love it when we share from their page!

—Decide how much you share your programs and services. You don’t
want to appear over salesy.

—Create a Social Media calendar, include all events, announcements,
etc. you want to share with your audience.

whal.org



How to Engage Your Audience

— Include images

— Video (we’re investigating using live video, hear its
successful)

— Think before you post!

— Don’t be too promotional

— Be transparent

— Spend more time creating fewer, better posts.
— Be concise

— Be interesting

— Instead of saying how great you are, tell a story
— Tag your members

— Share member news on your page

— Use a call to action

— Use humor — when appropriate

— Inject curiosity by asking a question



Why Do We Share?

* Entertainment

* Define Ourselves

* Build Relationships
* Support a Cause




Pay Attention to Your Analytics

When Your Fans Are Online Post Types Top Posts from Pages You Watch

Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.

DAYS
222 218 216 215 216 223 217
Sun Mon Tue Wed Thu Fn Sat
TIMES

100

50

3:00 AM 6:00 AM 9:00 AM 3:00 PM 6:00 PM g:00 PM



Western Healthcare Alliance

Western Western
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ospital & Health Care - Grand Junction, Colorado - 435 followers
Collaborating to Improve Community Healthcare

m Pilar & 15 other connections work here
Western Healthcare
Alliance @

@WesternHealthcareAllian

See all 42 employees on Linkedin =

ce N Updates Promoted
Sortby: Top w
- | ' €
ome About . ase “
1 Liked v X\ Following ¥  # Share A \'N :enr :!ealthcare Alliance )
Reviews 3 4 ers
Jobs =
Photos This week shines a light on our nurses who provide the highest level of care for their
3.6 out of 5 Based on the opinion of 7 People patients. Our nurses are at the forefront of delivering compassionate care while )
Videos ‘w w Write a post people i embodying the principles of ethical practice in our communities. s
() e e @ v
: ’ . May 6-12
Events Photo/Video g Tag Friends ° Check in Our Story o y
3 ONA
About Western Healthcare Alliance is a health m ®) NA Tl N L
: Recommendations and Reviews network. Not to be confused with the type of Similar pages
Community network you pl.. . ® Mess

Your Profile is Important!



STOP OBESSING OVER Y
NUMBER OF FOLLOW
4




Followers don’t matter.
Influencers matter.



2019 Social Media Trends

whal.org

TREND 1 Rebuilding trust
Brands get human as the drde of trust on social media tightens

Content teams adapt as Stories offer new formats for sharing

TREND 3 Closing the ads gap

More competition on paid social forces marketers to up their game

TREND 4 Cracking the commerce code
Improved social shopping technologies (finally) fuel sales

Customers demand better 1:1 social experiences

.\\ Western
Healthcare
Alliance
S0 veazs
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(Hootsuite, 2019)



POST METHOD

P - PEOPLE Where do your current supporters hang out? What stories are
they most passionate about?

O - OBJECTIVES What are you trying to achieve? Can it be measured?

S - STRATEGY What value will you offer people in exchange for their email,
money, time, or influence?

T - TECHNOLOGY What tools should you use?

(Groundswell by Charlene Li and Josh Bernoff 2014)



Tools to Manage Your Social Media

— Hootsuite - https://hootsuite.com/plans/free
— Buffer - https://buffer.com/

whal.org
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https://hootsuite.com/plans/free
https://buffer.com/

Keep Learning ... 20 ves

OF COLLABORATION

—Social Media Examiner https://www.socialmediaexaminer.com/

— Buffer Blog https://buffer.com/resources/

—Facebook Blog
https://www.facebook.com/business/news/insights?ref=ens rdr

—Hootsuite Blog https://blog.hootsuite.com/

whal.org


https://www.socialmediaexaminer.com/
https://buffer.com/resources/
https://www.facebook.com/business/news/insights?ref=ens_rdr
https://blog.hootsuite.com/

Thank You

Questions




Contact Information

Angelina Salazar

Chief Executive Officer
Western Healthcare Alliance

Angelina.Salazar@whal.org
970-986-3653

whal.org

Bobbie Orchard

Director of Marketing
Western Healthcare Alliance

Bobbie.Orchard@whal.org

970-683-5223

, \ Western
Healthcare
Alliance

30 vears

OF COLLABORATION


mailto:Angelina.Salazar@wha1.org
mailto:Angelina.Salazar@wha1.org

