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Who is 
Western Healthcare Alliance?

(aka WHA)
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What You’ll Learn Today

– Social media best practices and trends

– How to measure what you’re doing on social media

– Strategies for building social media campaigns

– How to create great, native content for social media

– What has worked best for WHA



What is Social Media? 

– Always changing

– Uncontrolled

– Unpredictable

– Conversational marketing

– Powered by Facebook, LinkedIn, Twitter and other platforms



Social Media Purpose



Why Use Social Media? 



Overall Social Media Stats
Social Media users by generation  
(Emarketer, 2019)

90.4% millennials

77.5% Generation X

48.2% Baby Boomers

Social Media users. Approximately 
42% of the current population use 
social media. 
(Oberlo, 2019)  

3.2 
Billion 

91%
of all Social Media users use 
a mobile device to access 
social platforms.
(Lyfemarketing, 2018)

Average time spent on 
Social Media per day. 
(Globalwebindex, 2018)

2 hours
22 minutes

Influencers help build trust.  

49% of consumers depend 
on influencer recommendations 
on Social Media. 
(Fourcommunications, 2018)



What’s Available



Facebook

– Facebook remains the most widely used 
social medial platform. (Perinternet, 2018)

– 68% of US adults use Facebook. 
(Perinternet, 2018)

– 2.32 billion active monthly users. 
(Perinternet, 2018)

– 97% of social advertiser choose Facebook 
as their most useful platform. (Sprout 
Social, 2019)



LinkedIn

– LinkedIn has 590 million users. 

– LinkedIn performs 277% better than 
Facebook and Twitter when it comes to 
generating visitor-to-lead conversions.  

– 80% of social media B2B leads come 
from LinkedIn.  

– 62% of the users engage with content on 
LinkedIn because they found it 
educational and informative. 

(Sprout Social, 2019)



Twitter

– 885 of social advertisers use Twitter.

– 326 million monthly active users.

– Over 500 million tweets are sent per day.

(Sprout Social, 2019)



Instagram

– Visual social network (photos and videos)

– 1 billion active users.

– Attracts a young audience, mostly under 
35 years old. 

(Sprout Social, 2019)



Snapchat

– 255 million monthly active users and 190 
million daily active users.

– 78% of Snapchat users are under 24 
years old. 

(Statusbrew, 2019)



Pinterest

– 260 million active monthly users. 
(Statusbrew, 2019)

– Pinterest reaches 83% of US women 
between 25 and 54 years old. (Hootsuite, 
2019)

– Great for product discovery among 
millennials. (Hootsuite, 2019)



YouTube

– 1.9 billion active monthly users 
(Statusbrew, 2019)

– 400 hours of video are uploaded every 
minute (Hubspot, 2019)

– On mobile devices, YouTube reaches 
more adults during prime time than any 
cable network (Hubspot, 2019)

– Large following of all ages (Hubspot, 2019)



How We Use Facebook



How We Use LinkedIn



How We Use YouTube
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Our Facebook Stats
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Our LinkedIn Stats
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How to do Social Media

– Facilitate discussions, be provocative

– Make Social Media part of the job, just like email

– Offer help, advice, and support

– Personalize requests and approaches

– Promote value-add across channels

– Emphasize quality, not just quantity



Critical Failures

Goal contradiction

Process disconnect

Multiplicity

Goal Monologue

It’s Not About You! 
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Make a Plan!

– How does Social Media fit into your overall communications plan?

– Decide what type of member news you want to share?  Our members 
love it when we share from their page! 

– Decide how much you share your programs and services.  You don’t 
want to appear over salesy.

– Create a Social Media calendar, include all events, announcements, 
etc. you want to share with your audience.



How to Engage Your Audience
– Include images

– Video (we’re investigating using live video, hear its 
successful)

– Think before you post! 

– Don’t be too promotional

– Be transparent

– Spend more time creating fewer, better posts.

– Be concise 

– Be interesting 

– Instead of saying how great you are, tell a story

– Tag your members

– Share member news on your page

– Use a call to action

– Use humor – when appropriate

– Inject curiosity by asking a question



Why Do We Share? 

• Entertainment

• Define Ourselves

• Build Relationships

• Support a Cause



Pay Attention to Your Analytics



Your Profile is Important!



STOP OBESSING OVER YOUR 
NUMBER OF FOLLOWERS.

START ENGAGING THE 
ONES YOU HAVE.



Followers don’t matter.  
Influencers matter.  
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2019 Social Media Trends

(Hootsuite, 2019)



POST METHOD

P - PEOPLE Where do your current supporters hang out?  What stories are 

they most passionate about? 

O - OBJECTIVES What are you trying to achieve?  Can it be measured?

S - STRATEGY What value will you offer people in exchange for their email, 

money, time, or influence? 

T - TECHNOLOGY What tools should you use?

(Groundswell by Charlene Li and Josh Bernoff 2014)
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Tools to Manage Your Social Media

– Hootsuite - https://hootsuite.com/plans/free

– Buffer - https://buffer.com/

https://hootsuite.com/plans/free
https://buffer.com/
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Keep Learning …

– Social Media Examiner https://www.socialmediaexaminer.com/

– Buffer Blog https://buffer.com/resources/

– Facebook Blog 
https://www.facebook.com/business/news/insights?ref=ens_rdr

– Hootsuite Blog https://blog.hootsuite.com/

https://www.socialmediaexaminer.com/
https://buffer.com/resources/
https://www.facebook.com/business/news/insights?ref=ens_rdr
https://blog.hootsuite.com/


Thank You

Questions
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Contact Information

Angelina Salazar
Chief Executive Officer
Western Healthcare Alliance

Angelina.Salazar@wha1.org
970-986-3653

Bobbie Orchard
Director of Marketing
Western Healthcare Alliance

Bobbie.Orchard@wha1.org
970-683-5223
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